Customers push hotels toward greener pastures
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Stephen Johnston, left, general manager, and David Draband, engineering manager in the laundry room at Jurys Hotel where a water management system has been installed.
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"People think going down the green road is expensive," said Stephen Johnston, general manager of Jurys Boston Hotel, which became green certified last year. Johnston said the hotel spent $80,000 to install compact fluorescent lighting and convert its laundry system to a less water-intensive operation. 

"From now on the savings just go directly to the bottom line," Johnston said. 

Other green-certified hotels include the Royal Sonesta Hotel Boston in Cambridge and The Lenox Hotel, a Back Bay property owned by the Saunders Hotel Group, which pioneered the green concept in Boston in 1989. 

However, there are costs to certification. The Seaport Hotel will spend about $10,000 to receive certification from the U.S. Green Building Council's LEED Certification, one of Boston Green Tourism's five acceptable certifications. 

"Boston's green tourism is growing," said Dan Ruben, executive director of Boston Green Tourism. "Hotels are understanding the important value of this." 

With upwards of 20 "green" certified hotels in Greater Boston, other competitors are following suit. 

Hoteliers across the state hope the environmental conservation movement will not only save the earth, but save money -- many say it does -- and give them a spotlight in another marketing arena: green tourism. 

The trend comes at a time when energy costs are rising and a boom in hotel inventory is forcing many Boston hotels to develop new, cutting edge strategies to lure in business. 

"Oh, my God, is it hot? It's hot around the country," said Patrick Moscaritolo, president and CEO of the Greater Boston Convention & Visitors Bureau, on green tourism. The segment largely revolves around properties and attractions that, at the least, conserve energy and recycle. 

"Meeting planners are asking questions of people in the industry, 'What are hotels doing about the environment?' " 

Officials at the Seaport Hotel credit a Building Energy conference at the Seaport World Trade Center three years ago for triggering the hotel's green program. In 2005, the hotel switched its lighting to compact fluorescent lights, committed to a recycling program and installed "smart" thermostats. 

"Once we had this impetus from a client, it provided a lot more momentum for us," said Matthew Moore, the Seaport's director of rooms. 

The changeover has corresponded with an uptick in business. Last year the group booked 426 room nights; this year it was 586 room nights, according to the hotel. 

A few months ago, Moore installed a BioX machine, an automated compost system that converts organic material waste such as food to wastewater. The program saves the hotel $25,000 annually in waste hauling fees, Moore says. Net of recycling costs, the waste program has shaved between $10,000 and $15,000 in expenses. 

The Seaport Hotel expects to be green certified in 2008. 

